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(Change Leadership and Health Communication)
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(Administration and Evaluation for Modern Health Development)
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(Health Promotion and Research)
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Empirical evidence in health promotion, analysis of health determinants and behaviors,
application of advanced statistical and research methodologies to develop approaches and innovations for

health behavior modification and Improvement of population well-being.
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HPX501 Modern Health Promotion
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Integration of theories and concepts of health promotion, health literacy, analysis of health
determinants and the nature of diseases across the life span, application of health promotion principles in
all dimensions of illness prevention, treatment, rehabilitation and disability management through critical
thinking and empirical evidences to design and evaluate programs that are appropriate and sustainable in

the modern social context.
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HPX502 Research Methodology and Statistics in Health Sciences
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Principles of statistics and biostatistics applied to health research, ethics of research involving human
subjects and health research methodology, including study design, selection and validation of research
instruments, data collection and analysis in epidemiology, interpretation of statistical data using statistical

software and artificial intelligence technologies, and dissemination of research findings.
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HPX503 Health behavior modification
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Integration of concepts and in-depth theories related to health behavior modification, application of
innovative strategies for effective health promotion within diverse cultural and social contexts to develop

analytical skills and application in health research and policy formulation.
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HPX504 Seminars on Health Promotion
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Health issues of interest at the intemational, national or local levels, reviewing of relevant academic
literatures, analysis, critical appraisal and presentation to address and prevent health problems through a

seminar format in academic presentation for health promotion.
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Principles and systematic processes for community health assessment, analysis of health data

to identify community problems and needs, and community health management emphasizing participation

and empowerment to achieve sustainable well-being.
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HPX505 Health Needs Assessment
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Integration of concepts and methods of health needs assessment, analysis of quantitative and
qualitative health data to identify causes of problems; developing assessment for identifying needs gaps,

prioritization of health problems, stakeholder analysis, utilization of assessment results for effective planning

and provision of health services and application within different levels of the health service system.
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HPX506 Community Health Management
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Theories of coonmunity health management through systematic commmunity health assessment and
analysis, community participation and empowerment, designing strategies to enhance community well-being

within cultural contexts and social diversity.
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(Change Leadership and Health Communication)
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Health communication processes, leadership development and knowledge management to
enhance strategic communication skills and to drive changes in health and well-being in organizations and

communities effectively.
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HPX511 Health Communication for Health Promotion
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Health communication situations for health promotion, audience and context analysis, health media
design, communication for health issue campaigns, communication networks for campaigns, risk
communication and health crisis communication, case studies of health communication for behavior change

at the community and societal levels.
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Leadership models in health organizations, processes for the development and
enhancement of strategic leadership, creation of a learning culture within organizations, and
knowledge management in health promotion, including the use of tools, digital technologies, and

artificial intelligence to support knowledge management and knowledge sharing for the

development of knowledge and process innovation in health promotion in a sustainable manner.
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(Global Health and Contemporary Challenges)
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Global health issues and contemporary challenges affecting population health and well-being,
analysis of social, technological, and environmental factors for the development of effective approaches to

health management and health promotion.
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HPX513 Health Promotion in Challenging Context
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Application of theories and strategies, practical approaches in health promotion in complex and
challenging environments, systematic analysis of health situations using data and evidences, seminar and
practical activities for the development of innovative health promotion models through the integration of

theoretical knowledge with the application of artificial intelligence technologies.
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HPX514 Global Health
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Global health trends and key health issues under the one health approach and the
sustainable development goals, analysis of the roles of international organizations, laws, and
policies related to global health promotion, comparison of health systems across countries, case

studies related to global health, and the impacts of globalization and social change on health

and health care systems.
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(Business Leadership and Health Economics for the Modern Era)
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Principles of health business management and modern health economics, analysis of costs, returns,
and fiscal and financial policies for the development of effective approaches to health resource

management.
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HPX515 Health Business Management
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Concepts of health business management covering business planning, market analysis,
development of health products or services, marketing strategies, financial management, human capital and

ethics in health business, with emphasis on the application of health knowledge integrated with

management to create sustainability in health business.
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HPX516 Public Health Economics
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Concepts of public health economics, health fiscal and financial policies, costs of health service
provision, break-even analysis, economic evaluation, and application of evaluation results to health

management.
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(Digital Technology and Innovation for Health Promotion)
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Principles and applications of digital technology and innovation in health promotion, focusing on the
design, development and evaluation of digital approaches or tools to enhance the efficiency of health

management and population well-being.
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HPX517 Applied Digital Technologies in Health
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Concepts and practical exercises related to digital technology and health information systems, policies
and implementation of digital technology in health at national and international levels, application of artificial

intelligence in health using digital technology based on digital intelligence and relevant ethics and laws.
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HPX518 Innovation in Health Promotion
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Principles and processes of health innovation design, systematic analysis of problems and target
group needs, integration of creativity with academic evidences for the development of appropriate health
innovations, and evaluation and application of innovations to sustainably enhance population health and

well-being.
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(Nutrition and Lifestyle Medicine for Health Promotion)
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Principles of nutrition and lifestyle medicine for health behavior change, planning and design of

health promotion activities to improve quality of life and population health and well-being.
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HPX519 Nutrition for Health Promotion
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Principles of nutrition in relation to health promotion, with an emphasis on community nutrition and
the design of health promotion activities through experiential learing, includes assessment of nutritional
status and dietary behaviors of target groups in the community, as well as planning and development of
appropriate nutrition promotion programs based on context.
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HPX520 Lifestyle Medicine
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Principles of lifestyle medicine in health behavior modification, emphasizing balanced nutrition,
regular physical activities, quality sleep, stress management, risk reduction, avoidance of addictive and toxic
substances and development of positive relationships, includes the promotion of oral health, sexual health,
environmental hygiene, bowel health, and anti-aging medicine, as well as strengthening the role of health

professionals as role models and change agents for sustainable health behavior transformation.
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(Administration and Evaluation for Modern Health Development)
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Administration, planning, and evaluation of health promotion operations with an emphasis on

strategic management and quality assurance for the improvement of population health.
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HPX521 Modem Health Promotion Administration
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Application of theories and strategsic management processes for modern health
promotion, learning through seminars, case analyses, and practical exercises in system-based
health situation analysis, policy and strategy formulation, and development of evaluation
indicators. Emphasis on assessing impacts and driving sustainable change at both organizational

and community levels to cultivate visionary leadership in health promotion management.
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HPX522 Planning and Evaluation in Health Promotion
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Processes in program planning, project initiation and sustainable social value evaluation in health
promotion, including quality assurance in primary health care, with practical training, emphasizing the

integration of strategic approaches and stakeholder participation.
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(Health and Psychology for Quality of Life)
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Principles of health promotion across life stages integrated with psychological concepts and coaching

to understand health behaviors and develop health promotion skills.
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HPX523 Health Promotion Across Life-span
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Health problems and risk behaviors across different life stages from childhood, adolescence,
adulthood, to older adulthood, analysis of differences in physical, psychological, and social development
and health behaviors, and integration of the concept of health for quality longevity in the design of age-

appropriate health promotion programs.
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HPX524 Psychology and Coaching Skill for Health Promotor
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Psychological and emotional processes influencing health promotion, illness management, and
health behavior change among populations, analysis of the biopsychosocial model and contemporary
psychological concepts explaining the relationships between psycholosgical factors and health outcomes and
training in coaching skills and capacity building of individuals and communities to support health behavior

change.
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GRI682  Independent Study
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